



Growing up in an affluent northwest suburb, I couldn’t help but notice the cars my friends 
along with other peers were driving at such a young age.  As a second-generation Korean-
American young adult, I started to wonder if there was any link between Korean-American 
youth and cars compared to non-Korean youth/young-adult.  After watching movies such 
as the Fast and Furious, my curiosity for this topic broadened.  After reading the article by 
Professor Soo Ah Kwon, I learned that this interest in automobiles and spending the money 
on them was a trend in Asian American Youth, but I wanted to know the specificity in 
Korean-American Youth.
Do Korean-American parents buy their children expensive cars?  Why do Korean-
American Youth drive such nice cars?  Why are they able to ask for such high-priced 
automobiles?  Why do Korean-American parents allow it?  What are the similarities and 
differences between Korean-American Youth cars based on generation (1.5 vs. 2nd)? 
The EUI projects of others paved a direction for me to think when I needed to think of a 
research ideal.  The article by Anona Whitley, “Korean American Aesthetics & Style” 
related to my idea and gave me a starting point that Korean-Americans did care about style. 
Next, the EUI project that I used in order to start my observations was based on the project 
titled, “Cultural Mapping of Dorms.”  This project showcases dorms such as FAR/PAR and 
Six Pack with more minorities in Far/Par and more white students in Six Pack.
Throughout my observation and interviewee picks, I focused my attention on the 
FAR/PAR area.  My initial observations took place under the awning at FAR on Friday and 
Saturday afternoons.  To better understand my questions and assumptions, I chose to sit on 
the bench and just watch cars and its drivers/owners go by.  
Based on my observations and interviews I have found that there is correlation between 
Korean-American youth and cars.  I have also found that there is a difference in the cars 
that 1.5 generation Korean-American youth and 2nd generation Korean-American Youth. 
My interviews answered questions that Korean-American Youth and their interest in high-
priced cars come from their parents also.  Usually, when parents drove high-priced luxury 
cars, their children also were given very nice cars.
Materialism comes full circle when it comes to Korean-Americans however, it is seen that 
it is a “style” among Korean-American youth as well as a trend.  In the article, No Lattes 
Here”: Asian American Youth and the Cyber Café Obsession” I noticed that Asian-
American youth look to their peers for the new “hot” thing.  They are trendsetters and want 
to be noticed.  The Cyber Café Obsession and internet gaming first got attention because of 
Asian American Youth it then trickled down to White American youth.  Just like this 
phenomenon, import cars and interest in spending money to “soupe” up cars first struck 
interest with Asian American Youth.
This theory of Asian-American youth looking to each other for the next cool thing is 
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supported by Rebecca Yim’s article “Second-Generation Korean American Evangelicals: 
Ethic, Multiethnic or White Campus Ministries?”  There are many Second-Generation 
Korean American students in Campus Ministries.  Even at the University of Illinois I 
noticed that the main campus ministry where the Asian-Americans go (CFC:  Covenant 
Fellowship Church, www.cfc.org) is dominated by Second-Generation Korean-Americans. 
I have experienced this group and felt very welcomed and comfortable because of the other 
second-generation Korean-American such as me.  I also collected more data on cars based 
on the members of the church and noticed another difference that was parallel to my first 
observation at FAR between 1.5 Generation/International Students and 2nd Generation 
Korean-American Students.  
Through my research, I noticed many interesting points.  The generation differences 
between Korean-American youth had a significant draw on what car each respectable 
student drove.  International/1.5 generation students always had the upper hand and beat 
their 2nd generation Korean-American counterpart in cars by at least $10,000.
Although this could be the act of the Korean Won being worth more than the dollar, it just 
seemed as though there was a clear difference in ‘budgets” among the two generations of 
students.
This semester’s research and class has given me an opportunity to try to answer some 
questions as well as create new questions.  I have learned much about the car scene in 
Korean Americans as well as find that there is a link between children and parental views. 
If the parents are into cars, their children usually reap similar benefits.  Korean-American 
parents are influential in their children’s life with high standards however, Korean-
American students choose to try to please their parents and in turn end up with very nice 
things.
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